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Beyond the Books

A puzzle is not complete without each piece, just as an education is not complete without experiences outside of the 
classroom. Having knowledge and understanding of concepts read in textbooks is important, but it is the ability of a 

student to step outside of his or her comfort zone and apply those concepts to real-world applications that allows them 
to shine above the rest. 

Tampa Opportunities

USF College of Business is located in a metropolitan location rich with fine arts, professional sports, sights 
to see and things to do. Tampa boasts a diverse and expanding mix of businesses, from financial services 

and bioscience, to technology and international trade. As a result, business students are exposed to many 
different opportunities. 

As the economy begins to kick back into gear, the Tampa Bay region is looking to a bright future 
of continued job creation. Additionally, several Fortune 500 companies are headquartered in the 

metropolitan area, including TechData, Jabil Circuit, and WellCare Health Plans. 

College of Business Opportunities

The Bulls Business Network, an organization for high-achieving freshmen and 
sophomores, provides an avenue for aspiring business students to enjoy early 

admission to the business school, take advantage of special registration and advising 
opportunities, and participate in events and activities designed to help build a small 

community within the larger USF family.

The Bulls Business Community is a living-learning center on campus. This 
residential program is a way for BBN members to enjoy the benefits of a 

traditional on-campus lifestyle, plus extra perks. Residents are treated to 
networking opportunities unavailable to most students, such as dinner with 

the dean and faculty or lunch with CEO-level members of the Dean’s 
Executive Advisory Council. BBC students enjoy exclusive programs 

such as “Business Etiquette,”  “Dress for Success,” “Résumé 
Building,” and off-site company tours. Click here to see the BBC 

profiled in the current issue of USF Magazine. 

At the Fintech Business Plan Competition, the spirit of 
entrepreneurship flourishes among students. The event 

is hosted by the USF Center for Entrepreneurship every 
spring semester, where six students are selected to 

present to more than a dozen distinguished judges 
in hopes for a chance to see their business plans 

come to life. 

“This competition shows the true ingenuity 
of our students here at USF,” said Michael 

Fountain, director of the USF Center for 
Entrepreneurship. “We should be proud to know 

http://www.tampachamber.com/ti_business.asp
http://money.cnn.com/magazines/fortune/fortune500/2010/states/FL.html
http://business.usf.edu/student/bbc/index.html
http://www.youtube.com/usfcollegeofbusiness#p/a/f/0/ai7SI2U2Bcg
http://issuu.com/usfucm/docs/final-usfmag-fall2010/24
http://www.ce.usf.edu/


we’re producing quality entrepreneurs here at the university.”

Furthermore, the College of Business provides other opportunities for students to succeed such as the Florida Intercollegiate 
Case Competition, student organizations, a business improvisation class, a student managed investment fund, and a newly-
developed Honors Program in Business. 

Connection to the Local Community

Introducing first-generation students to business leaders is the goal of the Corporate Mentor Program. By pairing students 
with volunteer mentors who provide access and opportunity, these students are introduced to the professional workplace. 
They interact with business leaders, tag along at a chamber or charitable board function, shadow an executive on the job, or 
simply get to know their mentors and share friendship. By building relationships with local business professionals, students 
are creating roots in the Tampa community. 

Career information sessions are opportunities for students to meet companies that 
are currently hiring USF business students for internship and full-time positions. 
Companies typically bring several recruiters, often USF alumni, for a chance 
to meet with students one-on-one and help them learn about their company’s 
culture. 

Previous information sessions have included companies such as Nielsen 
Media, Raymond James Financial, World Financial Group, Northwestern 
Mutual, Citigroup, Pernod Ricard USA, Goldman Sachs, Chase Bank, 
Target Corporation, and Coca Cola Enterprises. 

Connection to the Global Community

Understanding that in the business environment borders are blurred, the 
College of Business is taking action and going global. 

Two years ago the College of Business formed a partnership with 
Singapore’s Center for American Education, a program that will offer 
stateside students opportunities to study abroad while learning from USF 
faculty and earning credits toward a USF business degree. 

In September, the College of Business launched a separate partnership 
with Universidad San Ignacio de Loyola in Lima, Peru, that will begin 
in March 2011. The program is modeled after the College’s partnership 
in Singapore and offers students studying at USIL the opportunity to 
earn a general business degree with concentrations in marketing and 
international business from USF without leaving Peru. 

Instead of reading about a country in a book or seeing pictures online, 
the College of Business presents students with the chance of a lifetime to 
visit their dream destinations and study on location. Between the summer 
programs and semester exchanges, students can choose from almost 20 
different countries, some housing multiple universities and options.

Many Pieces, One Puzzle

Taking each of the fore mentioned factors and combining them together 
creates an exceptional experience to help aid the development and 
transformation of future business graduates. One piece alone does not 
complete the individual; it is the amalgamation of every contributing element 
that yields a successful, well-rounded student. 

Business students are located 
in the heart of financial 

opportunities.

Tampa Bay’s financial services 
cluster is the largest in the state 

of Florida and ranks 20th in 
the nation in terms of domestic 

employment.

Such firms include:

•	 JPMorgan Chase
•	 Citigroup
•	 Deposit Trust & Clearing 

Corporation
•	 Raymond James Financial
•	 Franklin Templeton
•	 MetLife
•	 USAA
•	 Progressive Insurance
•	 State Farm 

Source: http://www.tampabay.org/subpage.
asp?navid=1&id=87

http://www.cae.edu.sg/
http://usfweb3.usf.edu/absoluteNM/templates/?a=2797&z=123


College of Business students get the opportunity to study abroad 
and explore other countries, but, at USF, professors get to study 
abroad, too, teaching students and expanding their international 
business knowledge. 

This month, the partnership with Universidad San Ignacio de 
Loyola will begin in Lima, Peru. The program will offer students 
studying at USIL the opportunity to earn a general business 
degree with concentrations in marketing and international 
business from USF without leaving Peru. Professors James 
Stock, Sajeev Varki, and Miriam Stamps will teach in the Peruvian 
program, each spending three weeks teaching marketing courses. 

“Not only will Peruvian students benefit from this program, but 
our faculty will, too,” said Robert Forsythe, Dean of the College of 

Business. “By traveling to Peru, USF faculty can immerse themselves in the environment, participate in corporate visits 
with international businesses, and learn about business in South America, bringing back that knowledge to our students in 
Tampa.” 

USF’s global reach also extends to Asia, thanks to a partnership with Singapore’s Center for American Education, 
where students can earn a bachelor’s degree in business administration from USF with concentrations in marketing and 
international business as well.  

As an associate professor in the Information Systems and Decision Sciences Department, Rosann Webb Collins taught in 
the undergraduate program in Singapore when it first began in 2008. Recently, Collins, along with Kaushal Chari, chair of 
the IS/DS Department, ventured to India during last summer’s study abroad trip to co-teach at Infosys, the second-largest 
IT company in India and experts in software engineering. 

“It was a joy to teach global information systems in a global setting,” said Collins. “As outsourcing, especially offshore, 
continues to be prevalent in U.S. software development, these students will have better knowledge of how developers 
from these companies have been trained, as well as how to communicate with those developers.”  

Business professors are also in Eastern Europe, where Patrick Kelly, an assistant professor in the finance department, 
is serving as a visiting professor at the New Economic School in Moscow, Russia. Founded in 1992, the New Economic 
School only offers master’s degree programs. Many of their graduates continue their studies in top PhD programs such 
as Harvard, MIT, and the London Business School.   According to their website, the school’s faculty “carries out academic 
and applied research on major issues of the Russian economy at the School’s Center for Economic and Financial 
Research, which is 14th in the world research ranking of economic think tanks.” 

Blurring Boundaries: Teaching in a Global Business Environment
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http://business.usf.edu/programs/international/singapore.html
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Third Annual Career Clinic

Mimicking a walk-in medical clinic, HR professionals from 
USF joined recruiters from The Nielsen Company to diagnose 
problems, heal ailing resumes, answer questions, and prescribe 
industry-specific feedback for students. Patients flowed through 
the atrium at a steady pace with a short waiting time for 
appointments – no more than fifteen minutes each. 

Given the increased level of competition for jobs being faced by 
students today, coupled with the turbulent state of affairs in the 
global economy, it is more important than ever for job-seekers to 
strengthen their resumes. Armed with clipboards, stethoscopes 
and white lab coats at the College’s third annual Career Clinic, 
“doctors” (HR professionals) were ready to take on their 
“patients” (business students with under-the-weather resumes). 

Jennifer Giangrande, 21, a marketing major, saw the posters 
and described it as an out of the ordinary event that caught her 
attention. “I plan on attending the Career Networking Fair at 
the end of the month and having an improved resume will give 
me more confidence when I go,” said Giangrande. “I’m also 
interested in a career with The Nielsen Company, so this Career 
Clinic was a way for me to network with the recruiters from the 
company.”

An economics major, Morgan Sheehan, 22, can’t stress enough 
how helpful the event was. The most important tip she received 
is to focus on resume wording she says. “I’m expected to 
graduate this December, so I hope my improved resume will help 
me find a job and I won’t need to come back next year!” 

The Nielsen Company is a global leader in marketing information 
and consumer insight. With nearly 34,000 employees in more 
than 100 countries around the world, Nielsen offers a diverse 
range of career opportunities – full time, part-time, internships 
and co-ops.

Top: Students waiting for their “check ups’
Middle: One of the HR professionals, or “doctors,” 
prescribing feedback
Bottom: Students reviewing their resumes and notes

There are many resources available to USF students for 
enhancing their resumes. For instance, the Career Center provides real-time online virtual resume reviews, 
“resume 101” workshops, personal one-on-one appointments, and various on-line resources to students of 
all majors. 

The College of Business provides additional services for business students, including career events such as 
company information sessions and workshops, and an email listserv to keep students up-to-date on hiring 
opportunities and networking events.



Asked which book she is currently reading, Ashley Ciccarello jokingly 
replied, “Financial Accounting.” With seven classes this semester, it is 
understandable that the 19-year-old business student has limited free 
time to read leisure books. 

Ciccarello, a sophomore, likes to stay busy.  She is a mentor to three 
freshmen of the Bulls Business Community, an Orientation Team Leader, 
and has recently been assisting the women in the graduate office 
organize the newly-formed Women in Business Society. 

With so many activities and priorities, staying organized is essential, and 
she finds her planner “very, very helpful.”

“I really enjoy working with people and being part of a team,” said 
Ciccarello. “Business is a lot about teamwork and communication, and I 
experience that in every organization I’m involved with.”

During Ashley’s Speaker Series class, Tampa Police Department Chief 
Jane Castor was a guest speaker. Interested in exploring another aspect 
of business, Ciccarello contacted Castor afterward to see if there were 
any volunteer opportunities in their forensic accounting department. 
Not long after receiving a reply, Ciccarello began volunteering at the 
downtown Tampa police headquarters. 

Ciccarello is also a student employee in the Dean’s office, a position that she says has taught her many skills that will 
be helpful in the future. After working with the accountants in the Dean’s office, Ciccarello plans to switch from general 
business to an accounting major. She has been so successful in the field, in fact, that the School of Accountancy honored 
her with an Accounting Achievement Award for recognizing her success in the classroom.  

According to Natalie Matches, a fiscal and business specialist in the Dean’s office, Ciccarello is an asset to the team. “She 
works hard every day, and she always puts forth her best effort, which results in high-quality work,” said Matches. “She is 
friendly to everyone she encounters, is always willing to learn new things, and gladly performs any task that is requested.”

Ciccarello grew up in a small town with a big family as one of seven children. “The part of Lakeland [Florida] that I come 
from is a very rural, small town without a lot of big businesses,” said Ciccarello. “That’s why it’s great to be in such a 
metropolitan location like Tampa where I’m surrounded by all sorts of opportunities.”

“I feel like the Bulls Business Community (a living-learning community in the College of Business) has helped me the most 
in preparation for the future. From the company tours to the advisors, everything about it is great,” said Ciccarello. “By 
having a relationship with the College of Business through the BBC, I have met a tremendous amount of faculty and staff, 
which have, in turn, opened multiple networking opportunities for me.”

After she graduates, Ciccarello plans to stay in Tampa to further her education with a Master of Accountancy or Master of 
Education. “My mom and sisters also graduated from USF, so I kind of feel like it is a family tradition,” said Ciccarello. “I 
joke that I was born a bull.” 

 “Although, I can’t decide which degree to choose because I love accounting, but I also love working with student affairs 
and helping people,” Ciccarello debated. “Maybe I could become an accounting professor and get the best of both 
worlds.”

Ashley Ciccarello is a sophomore member of the Bulls 
Business Community. 

Student Spotlight: Ashley Ciccarello
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Standing behind two tables, representatives from Coca-Cola 
Refreshments were ready to mingle. With their nametags 
attached and business cards in-hand, they were eager to 
meet some of USF’s best business students at the Corporate 
Connections networking event on October 28, 2010. 

 “We’re really excited to be here,” said Kathleen Jackson from 
CCR Human Resources. “We hire many USF grads, and it’s 
exciting to meet potential candidates.” 

Coca-Cola Refreshments is the sales and operational 
elements of The Coca-Cola Company’s North American 
businesses. Coca-Cola Refreshments USA, Inc. and Coca-
Cola Refreshments Canada Company, are wholly-owned 
subsidiaries of The Coca-Cola Company and led by CCR 
President and CEO Steve Cahillane.  

 “CCR wants to hire individuals who have the drive to 
succeed, want to improve and move up within the company, 
ask questions, work well with others, and love Coke!” said 
Kevin Hagan, the Director of Customer Financial Services, 
explaining why the Corporate Connections event works well 
for the firm. 

During a typical networking session students approached 
the employers with their resumes in-hand and introduction 

speeches ready to go. They got straight to the point asking questions about open positions and discussing their 
backgrounds and specialties. Employees from CCR offered suggestions on what they were looking for and how to 
navigate their career website. 

 “Any job can be as challenging and interesting as you want to make it. We like to see that type of employee, one who has 
initiative,” said Hagan. 

Jim Johnson, a director in the finance department, questioned the students on what they were looking for and how CCR 
could match those needs in regards to flexibility and experience. “You don’t necessarily have to have a finance degree 
to be qualified for one of our positions,” said Johnson. “We take many things into consideration before selecting a new 
employee, including whether he or she can speak multiple languages due to our global presence.” 

A continual stream of students flowed through the atrium and, at some points, the CCR tables had up to five students 
waiting in line for a chance to be introduced. With the Coca-Cola brand being worldwide, many international students were 
also interested and spoke with the representatives about concerns with work permits and sponsorships. 

While waving to familiar faces that Jackson has seen at other information sessions or events, she explained what makes 
one student stand out among the rest. “I give out so many business cards at events like this and many people don’t act on 
it, thus missing out on opportunities. Stay in touch with me!” suggested Jackson. “Send me an e-mail and keep checking 
the website for new postings. If someone makes an impression on me, I’m much more likely to review his or her resume 
when considering a new hire.”

Top:  Graduate students network with company representatives during 
the Corporate Connections event. Bottom: Jim Johnson from Coca-
Cola Refreshments answers questions from a student.

Coca-Cola Refreshments Connects with Business Students
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Naomi Ouellette, who has worked with CCR for eight years in accounts payable, easily established a connection with the 
students as she is also a USF alum. Once in their shoes, she has now made a career for herself and sets a good example 
for the students.  

“It was a really good turnout,” said Ouellette as she handed off another business card. “I’m glad I got a chance to be 
involved.”



Delroy Hunter had an interest in the global community long before his days in 
international finance. Originally from Jamaica, he developed an interest in short-
wave radio while in high school, and over the years kept abreast of international 
events such as the assassination of Indira Gandhi and the 1986 nuclear 
explosion in Chernobyl. 

He almost pursued a career in politics, but a course on economic development 
on how to effectively combine business with economic development and 
transformation sparked his interest in finance. 

 “I don’t play it up in the United States, but I’m well-known in Jamaica for being 
passionate about politics,” said Hunter, whose official title is Bank of America 
Professor of Finance. “I came close to being a politician over being an academic, 
but I decided that education was the right way to go.”

Hunter’s research interests include international finance, investments, and 
empirical asset pricing. He has presented his research at top regional, national, 
and international academic conferences. “Over the years I have stayed rather 
focused within my areas of interest,” said Hunter. “I prefer to be known as an 
expert in a particular area than a ‘jack of all trades’ in multiple fields.”

For an independent study during his master’s program, Hunter evaluated how 
Latin America had begun to transform its economy by disposing of government assets to foreign portfolio investors. His 
passion for international finance never weakened, and he brings that passion to the classroom. 

In fact, it was a professor at his undergraduate university that inspired him to become a professor as well. “I first knew of 
him while I was in high school, because he had national recognition in Jamaica, but he was always a very humble man. 
His research in sociology and politics had an impact on people in the country,” said Hunter. “I realized that I could make a 
contribution like that, too. I could have started a business or done something similar, but I realized that knowledge is first.” 

Research in the Classroom 

“I like to incorporate my research into the classroom to show students how they can relate what’s being studied to their 
daily professional life,” said Hunter. “It’s always rewarding to receive a phone call years after a student graduated, telling 
me about how they successfully used the information in real-world applications.” 

Hunter earned a BS in management from the University of the West Indies and an MA in finance from the University of 
Florida. He later pursued a PhD in finance from the University of Warwick, United Kingdom. Hunter has received several 
awards and honors, including the Goldman Sachs Asset Management Quant Award. At the 2009 Financial Management 
Association annual meeting, his work was a semi-finalist for one of the association’s five best paper awards. 

“Before I was involved with academia, I thoroughly enjoyed traveling and seeing the world from an international 
perspective. I’ve visited about 30 countries so far,” said Hunter. He’s even combined his two interests by teaching in 
Singapore in 2009. “I believe that visiting other countries and experiencing concepts firsthand is the best education you 
can receive outside of a classroom.”

Before joining the College of Business in 2001, Hunter taught at Bentley University, the University of Warwick, and the 
University of the West Indies. 

Delroy Hunter, Bank of America Professor of 
Finance, is originally from Jamaica. 

Featured Faculty: Delroy Hunter
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With options all over the world, Hunter chose to teach at USF because, academically, it was still a fairly new university. 
“President Genshaft wanted to move the university in a direction that I liked. It was in the process of finding its way and 
making a mark. Because of that, I knew that my input could have somewhat of an impact.” 

He laughed, noting that he’s a “tropical person, so Tampa’s location was more relevant to the Caribbean and Latin 
America.”

A member of many professional associations and committees, Hunter has little spare time. In fact, when he started at 
USF in 2001, he had just a few weeks before classes began and wanted to go fishing in the Tampa Bay area. As many 
other classroom commitments, responsibilities, and academic conference trips took priority, he had to wait a while. Hunter 
finally got the chance to do so – in 2008. 
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Thinking on Your Feet, Acting in the Boardroom 

Most people envision a business classroom with charts, 
numbers on the board, and Excel spreadsheets on the computer 
monitors. The last thing people might expect to see is a jazz trio 
performing or a charades game in action. But USF’s College of 
Business likes to do things a little differently. USF is encouraging 
its students to work through situations by thinking outside of the 
box. 

 In addition to customary business classes, such as accounting 
or economics, students have the option to take Improvisation in 
Business Organizations, a class that facilitates learning and skill 
building based on organization studies research on business 
improvisation. Students participate in a variety of experiential 
exercises and examine business management cases from an 
organizational behavior and theatrical improvisation perspective.

One such activity requires students to mirror each other’s actions 
anticipating their partner’s next move. “By doing this,” said  
Cynthia Cohen, professor of management and organization, 
“they gain a better understanding of where each person comes 
from, what his or her function is, and how they can work together 
to perform in a more effective manner. “

What started off as a special topics class in 2008 has now grown 
into a week-long, three-credit course, the first of its kind for a 
College of Business in Florida’s State University System. The 

class began when Kari Goetz, the Managerial Communications Coordinator and co-instructor, was the Audience 
Development Manager at the Straz Center, bringing her theatrical background and improvisation skills to USF’s 
campus.

Improvisation explores the human scenario of reacting to a situation - the fight or flight syndrome. The first step in 
the process is to evaluate whether the situation is a threat, and then either avoid or approach it. How you respond 
portrays your effectiveness as a leader and your willingness to embrace change. 

The jazz trio, lead by Professor Jack Wilkins of the College of Arts, exemplifies working in sync with a group. 
Whether you are playing music together at a local venue or running a Fortune 500 company, each solo act 
contributes to the group’s end result. Seeing that it was very successful this year, Cohen says they will continue to 
work with Wilkins on developing the jazz metaphor for organizational improvisation. 

Students realize that the skills they learn in this week-long course offered once per year can be applied in many 
different situations, from negotiating a business deal to building better relationships. “I have learned many useful 
techniques that I can apply to my professional career,” said Patricia Krukar, a graduate student. “The mirroring 
activity is a great way to cross-functionally train employees because they learn the importance of each other’s role 
in a company and how working together seamlessly creates a better workflow.” 

Top: Professor James Wilkins (right) and his jazz band
Bottom: Students participating in improvisation activities



 “Being a performer gives me the confidence and technical speaking skills needed to address large groups effectively and 
memorably,” said Goetz. “I teach those same techniques to my students; however, I do teach business students improvisation 
a bit differently than I teach improvisation to actors.  While the games are the same, actors are playing to perform on stage 
and business students are playing to perform in the boardroom.”

An important aspect of business improvisation is strong and confident eye contact. “If you aren’t connecting to a person with 
your eyes you aren’t really listening to them,” explained Goetz. “Active listening is when your whole body is engaged and you 
are not only listening to the words but also taking in the visual cues that the other person might be giving you.”

 The skills and techniques learned through improvisation foster better communication, promote creative and adaptive problem 
solving, build trust and support among teams and improve decision making.

 “I’ve learned to communicate more effecitvely with people of different backgrounds. Any game where you can’t choose your 
partner or you’re communicating without words will be most relevant and important to my professional career,” said Eva Lee, 
an MBA student. “I think this class is absolutely wonderful and necessary for all business students to take.”
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During what he calls “a heated debate,” a friend challenged Ryan Kania 
to travel to Guatemala, saying Kania would learn a lot about himself as 
he saw first-hand how others live. Intrigued by the challenge, this middle-
class, American student traveled to the impoverished province of Jutiapa 
in Guatemala, a trip that would forever change his life. As he stood on the 
dirt floor of a house made of sticks, watching a man die simply because 
of a lack of access to adequate health care, a fire was lit within him. He 
became passionate about the issue of global health care and inspired to 
do something about it on a personal level. So passionate and so inspired, 
in fact, that he founded a nonprofit organization, Advocates for World 
Health. 

“I wanted to impact the Jutiapan people’s lives in a way that was 
unobtrusive,” said Kania. 

Realizing that corruption could be an obstacle and personal safety an issue 
for anyone traveling to this region, Kania built a network within Guatemala 
to ensure that the needed supplies reach clinics without endangering 
others.

Kania met with hospital administrators, clinic directors, and other health care professionals in the United States and 
abroad, persuading them to donate equipment, supplies, and surplus medical materials to clinics in Guatemala. 
Within 16 months of his initial trip, he built a referral network and, through this new non-profit, has shipped more 
than $125,000 worth of materials to the region. He has coordinated two small volunteer trips to Guatemala as well. 

Recipient of the SunTrust Bank Endowed Scholarship and the Bank of Tampa Endowed Scholarship, Kania is an 
honors student with a declared double major: finance and economics. In addition to being an inaugural honoree 
in the 25 Under 25 program, he has been on the Dean’s List numerous times. He served as an intern with 
Northwestern Mutual Life Insurance/The Teague Group and was ranked second place in the internship program’s 
regional competition. 

Back in Tampa, Kania noted that youngsters here often lack sufficient financial education, so this finance major and 
the Honors College math tutor began volunteering at a local F-rated elementary school located just minutes from 
the USF campus. Observing the younger students’ lack of financial knowledge and “adamant listlessness toward 
school,” Kania decided to do more than simply honor his “one hour a week commitment” as a Junior Achievement 
volunteer. Noting that a majority of the youth came from underprivileged and particularly impoverished homes, 
Kania realized that these students needed mentoring. “The connection between these students and college 
students could bridge a gap,” said Kania. Leading by example, he recruited students from USF’s Student Finance 
Association to serve as JA volunteers at this and other under-performing schools.

With so many commitments, it’s hard to imagine Kania has any down time. He does, though, and he likes to keep 
things interesting. “If I have free time, I’ll do some random stunt like skydiving or scuba diving,” said Kania. “I 
also like to play racquetball and read a lot. I’m a sucker for social satire, and I’ve been gunning to read “House of 
Leaves” by Mark Z. Danielewski.”

Student Spotlight: Ryan Kania

Ryan Kania is a finance and economics major

http://advocatesforworldhealth.org/
http://advocatesforworldhealth.org/


While most college students are unsure of their future or where their interests lie, Kania has his future fully planned. He says 
he would like to pursue a PhD in economics or an MBA, or both. Kania applied for two highly distinguished scholarships. 
Awarded to only 32 students nationwide per year, the Rhodes Scholarship funds two years of graduate or undergraduate 
study at Oxford University. Also, the George J. Mitchell Scholarship supports one year of graduate study in any field at an 
institution of higher learning in Ireland.

As for Advocates for World Health, Kania aspires to expand to other countries beyond Guatemala. “We’ve worked in Haiti as 
well, and we have ambitions to span the world. But for the short term, Central America is where we will focus our efforts,” said 
Kania. “From the growth that we’ve experienced since inception, I see AWH expanding throughout the east coast from Tampa 
up to Boston, within the next five to seven years. In regards to operations, we have our ultimate goal of establishing hospitals 
that will provide modern, low-cost healthcare to developing nations.” 



Kon’nichiwa! It’s Japanese for “hello,” a language that marketing major 
Octavia Lloyd became familiar with after having spent about a third of her 
life immersed in the Japanese culture and language while living overseas 
in the Asian country. 

“Technically, my hometown is Valrico,” said Lloyd. “But with my dad in 
the Air Force we moved around a lot.” The Lloyd family was stationed 
in Japan for six years. As a result, Lloyd said she embraces foreign 
cultures. 

 “You can learn about different countries in class or hear travel stories 
from other students, but until you’re actually there experiencing it 
firsthand you’ll never completely grasp it all.” 

Homesick for things such as “regular” television commercials (versus the 
base’s network television), Lloyd was ready to come to the United States. 
However, she was surprised at all the differences she forgot existed. 

“Transitioning from school on a military base to a public high school in Florida was interesting,” Lloyd said. “I thought it 
was strange how so many students here either drop out or just don’t come to school. On the base that never happened – 
what else were you going to do with your day?”

Lloyd was a member of the Future Business Leaders of America at Durant High School in Plant City, and enjoyed 
everything about it, including the competitions. 

“I was on a business path with the courses I took, and coming to USF’s College of Business provided many opportunities 
to expand my interests,” said Lloyd, explaining why she chose to attend. 

Another opportunity was the Bo Cook Memorial Scholarship she received this past fall during the College of Business’ 
annual scholarship luncheon. In fact, her story was featured in an August 2010 issue of the St. Pete Times.

 “My parents motivate me to succeed; they always stressed the importance of an education because they didn’t go to 
college and wanted to make sure that I did,” Lloyd said. “They sacrificed a lot to make sure I received an education. They 
also wanted me to experience living on campus in the Bulls Business Community, a living-learning center specifically for 
declared business students.”

 Lloyd credits her experience with the BBC as preparation for the future after graduation. “From the very first semester 
I have learned so many skills - from improving my resume to professional dress and interviewing skills,” she said. “The 
improvisation workshop taught me how to interact with others more effectively and think on my feet no matter what 
situation I’m in.”

A member of Delta Sigma Pi, Lloyd recently attended the IBM Lotusphere conference in Orlando in January with 6,000 
other students from around the state. “The IBM conference wasn’t as big of a networking event as I thought it would be. 
Instead, it was a lot of technical stuff and people there for the product,” Lloyd said. “However, it was interesting to see how 
such a large conference takes form. There were lots of speakers, including the Oscar-winning actor, Kevin Spacey. I got a 
chance to chat with other students from different universities.” 

A fellow classmate recognized Lloyd at the conference, thanks to her penchant for asking questions and speaking up 

Marketing major and Bo Cook Memorial Scholarship re-
cipient Octavia Lloyd meets Susan Cook, wife of the late 
Bo Cook, for the first time at the scholarship luncheon. 

Student Spotlight: Octavia Lloyd
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during a class they took together. “Professors usually know my name first; I’m not shy in class and I like to ask and learn 
as much as possible.” 

 While she still has one more year until graduation, Lloyd is already considering graduate school; however, she hasn’t 
ruled out working for a few years beforehand to gain professional experience. 

“Eventually, I would like to move to Maryland to be near family,” she said, “and there are so many things to do being that 
close to Washington, D.C. the possibilities are endless. Doing my best at this moment puts me in the best place for the 
next moment.”



The sun hasn’t quite risen, the lines are still waiting to be formed, the visitors 
are eager to enter, and the work day has just begun for Carl Lum at Busch 
Gardens Williamsburg. 

 “Every day I walk around the park,” said Lum. “It’s important to stay close to 
the product, in this case, family entertainment, to see what the customers are 
experiencing.” 

Lum, the park president for Busch Gardens and Water Country USA Virginia, 
is responsible for all operations and strategic planning for both parks. He was 
recently promoted from his position as vice president for finance at Busch 
Gardens Tampa and Adventure Island, a job the two-time USF grad (Bachelor 
of Arts in accounting, 1985, and MBA, 1989) held since 2001.  Before that, he 
spent two years as the park’s finance director. 
 
“One of the challenges, yet also a rewarding part of my job, is working at a 
destination that everyone wants to attend.” He added, “It’s important to run 
safe, quality operations. We’re located in America’s Historic Triangle, which 
includes Williamsburg, Jamestown, and Yorktown, and it is a major attraction 
on its own.” 

After receiving his bachelor’s degree in accounting, Lum began his career 
with Johnson & Johnson in 1984. “I was fortunate enough to work with them 
for two years to gain experience before going back to school for my MBA,” 
said Lum. “I loved my time at USF, and I knew I would benefit from returning 
for the grad program.” 

“My MBA transformed me into a better-rounded individual by introducing me to all fields from marketing to economics,” 
explained Lum. “It’s very important in my current job to be able to understand all of the different pieces of a puzzle before 
making a serious decision that affects many people.” 

Lum recently met with a group of interns from the local university and noted the similarities it shares with USF. “The 
relationship we have with the interns from the business school reminds me a lot of the relationship between USF and 
Busch Gardens Tampa,” said Lum. “The interns are great. They have fresh perspectives and new ideas. They are capable 
of implementing those our teams deem viable, too.”

 Explaining that the firm fully believes in and supports such internships and practicum programs, Lum said he understands 
the benefit is two-way. “It’s important for students to explore their opportunities and interests before graduating.” 

Lum and his wife Debbie, also a USF grad (Bachelor of Arts in mass communications, 1985) relocated to Williamsburg 
in November.  They are enjoying the changing of the leaves and seasons, but acknowledge they miss the USF football 
games. He made the move, though, because he loves his job and finds the work gratifying. 

 “Enjoy what you’re doing, and be passionate about it,” said Lum, who said he often offers the same advice to his two 
sons, Alexander, 16, and Ashton, 14. “If you find a business that you enjoy, then the success and everything surrounding it 
will all fall into place appropriately.” 

“I work with a fantastic team,” said Lum. “And I look forward to a great future with them.” 

Carl Lum is the park president of Busch Gardens 
and Water Country USA Virginia. 
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An avid reader, Lum recently finished Robert S. Kaplan and David P. Norton’s Strategy Maps. “I think you’re never too old 
to learn and improve your skills,” said Lum. 

Newsletter | January 2011



Anne Mägi, an instructor in the Marketing Department, studied at Duke University and 
the University of Florida as a visiting postdoctoral student. She earned a master’s 
degree and a PhD, both in marketing, from the Stockholm School of Economics, 
which was when Mägi first fell into teaching. Prior to joining the College of Business 
as an adjunct professor in 2006, she taught at Florida Southern College. 

 “Aside from learning the marketing concepts, I hope students take away necessary 
skills, such as writing and communication, after completing one of my courses,” said 
Mägi, when asked what she hopes her students will take away from her class. 

“I can’t emphasize that enough. When you’re a good communicator, it gives you an 
advantage. For example, I feel that today’s students have become too accustomed 
to Microsoft Word and aren’t proofreading things on their own,” said Mägi, further 
detailing why she emphasizes communication skills in her marketing teaching.

 “The Business Communications Center has been a very helpful addition to the 
College of Business, and I think we should integrate it even more.”

Offering help to business majors in all phases of writing, the Business 
Communications Center is a resource for students who want to improve their written, 
oral, presentation, and email communication skills.

Global Marketing

A member of the editorial board for the Journal of Retailing and an ad-hoc reviewer for Marketing Letters and Association 
for Consumer Research conferences, Mägi’s research interests include consumer behavior and retailing.

“I enjoy the process of writing and putting other people’s thoughts into something new. It’s interesting to collect data about 
consumers and analyze their retailing behaviors.”

This past December, Mägi co-authored a paper, “Trends in European Marketing Publication Output,” which was 
published in Transfer - Werbeforschung & Praxis Zeitschrift für Werbung, Kommunikation und Markenführung (Journal of 
Advertising, Communications and Brand Management). Her co-author, Lars Bergkvist, is currently in China teaching at the 
University of Nottingham Ningbo, and they are already in the process of thinking of new ideas for the next article.

Currently, the marketing field is dominated by American scholars with more pressure on European scholars to catch up. 
“Academics tend to be very active in research here in America. Business school faculty in Europe have in the past been 
less focused on research, but they are beginning to network more and there’s more of an exchange,” said Mägi. “With 
global MBAs and students becoming more mobile, Europe now has to compete. There are more comparisons made now 
than ever before. Because of the new technologies it’s easier than ever to network with people from around the world.”

In fact, Mägi uses those technologies to keep in touch with family and friends still living in Sweden. “We like to catch 
up with them through Skype and Facebook. It’s important to me that my children still speak the language and keep the 
culture alive within them, while also learning a new culture here in the States,” she said. “I’m a member of the Swedish 
Club of Tampa Bay, and I like to involve my children with the different activities and events.”

Anne Mägi is an instructor in the 
Marketing Department.
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Newsletter | March 2011

http://www.transfer-zeitschrift.net/aktuell/das-aktuelle-heft/


Newsletter | March 2011

Love What You Do

Mägi has other words of wisdom, gleaned from her research.

“Choose things that motivate you the most and not just what you think is the ‘right’ thing to do or what will make you the 
most money. You have to be interested in your work,” said Mägi. “I’m interested in research because of the psychological 
aspect as well of why consumers behave the way they do in the retail process.” 

Students also need to keep current by reading publications such as BusinessWeek and stay updated in general on the 
business world through the press, Mägi recommends. 

“Use your time in the classroom effectively. Ask questions and combine real-world examples with in-class lessons,” said 
Mägi, explaining what it takes to succeed as a student. “You’ll never know if something interests you if you don’t explore 
your options.” 



Because the University of South Florida is located in a 
metropolitan location, it’s not unusual to see business 
students coming in and out of the doors of companies 
like Fintech, the leader in electronic payments for 
alcohol distributors and retailers. For the last year, a 
group of management information systems students 
have been working at Fintech. But what is unusual 
is that they haven’t been serving as interns. Instead, 
they’ve been working in a practice center, where 
students participate in meaningful, service learning 
projects while gaining crucial experience.

The difference between a practice center and an 
internship is that in a practice center setting, USF 
College of Business faculty members are the 
supervisors, and students are on the university’s payroll.  
Companies are treated as clients and the businesses 
play host to the students.

Since its launch in 2010, the ISDS Practice Center has partnered with JPMorgan Chase, Citigroup, the U.S. Department 
of Veterans Affairs, Fintech, and Time Customer Service. 

 Projects are specific and provide students the opportunity to actually participate with a greater responsibility than the 
average undergraduate intern would carry.

 “It’s invaluable because you get everything that doesn’t happen in the classroom that you will need in order to get a job 
— anything from skills that they don’t talk about to real-life experiences,” said James Ponikvar, a senior MIS major who is 
working on a project  for Time Customer Service. 

For some students, this is the opportunity to apply classroom lessons to real-world problems. For others, the ISDS 
Practice Center is helping them to broaden their global knowledge.

“I already have three years of work experience with Infosys in India,” said Lekshmi Rajagopal, an MIS graduate student.   
“But having a work experience in the United States is invaluable to me because it gives me a real-time experience on how 
the market works here in the U.S.” 

Rajagopal has been working at Fintech for the past semester. For 20 hours a week, she assists Fintech engineers with 
new analytics products, establishing quality assurance and control for its current client base.

“They took us on their team and gave us the work just as they would share among themselves,” said Rajagopal. “We had 
daily meetings, and we shared our experience on what we were doing the past 24 hours, what we planned to do the next 
24 hours, and if we had any issues or had roadblocks they would jump on in and help us solve them. It was an amazing 
experience.”

Aside from the familiarity of working with others within a company, students also receive the benefit of being able to 
combine classroom knowledge with active skills.  

“I’ve enjoyed the opportunity to apply all the concepts and theories that I’ve learned to a real problem that’s affecting real 

Click on the image above to view the video.

MIS Practice Centers: More Than an Internship
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people, and I get to see how my solution to that problem affects people,” said Ponikvar.

With unemployment still high, having this opportunity puts the students one step above their competition in today’s 
market. 

“I think the students that participate in these Practice Center programs can be put on par with other job candidates that 
have maybe two or three years experience because the students are embedded in the organization,” said Clark Huang, 
chief information officer of Fintech. 

Students also benefit from the mentoring provided by ISDS faculty and industry representatives supervising their 
respective projects. However, students aren’t the only ones gaining something from this experience. Practice Center 
business partners are able to engage and observe students for future consideration for full-time employment, thereby 
reducing the cost of recruitment. Further, the Practice Center project output is typically of production quality and, 
therefore,  put to use by business partners. 

“From when the students come in at the beginning of the semester to the time they leave, I saw huge improvements in 
them. I think if you don’t get that opportunity, you’re at a disadvantage,” said Mark Lopez, vice president of operations at 
Fintech. 

For more information on how to become an industry partner with the center or a participating student, please visit http://
business.usf.edu/faculty/isds/practice/index.html. 
 



As CEO and Chairman of Watson Clinic since 2002, Dr. Louis Saco 
provides compassionate, service-oriented care from one of Florida’s largest 
multi-specialty medical groups. He possesses the unique ability to both 
practice medicine and dedicate time to the administrative functions of 
running a medical establishment that is among the most respected in the 
Southeast.

 “I’m going to tell you what will bring you success in life,” said Saco, during a 
recent presentation to a group of undergraduate students. “But you’re going 
to have to wait until the end [of the presentation] to find out.” 

Saco, who divides his time between a busy gastroenterology practice 
at Watson Clinic and his role as medical director of Lakeland Surgical & 
Diagnostic Center, is also a member of the board of directors of numerous 
organizations including Volunteers in Service to the Elderly, the Learning 
Resource Center and Florida Southern College, all located in Lakeland, 
Florida.

Saco was speaking to USF students about his views on the business 
of medicine and the delivery of services therein.  “My early experiences 
allowed me to see the importance of being service-oriented,” said Saco.  
“My father was a physician who practiced for more than 50 years and 
frequently made house calls.  When he took me along as a little boy, I 
learned kindness, empathy and compassion first-hand by watching him care 

for the sick.”  Saco added, “There’s a genuine sense of gratitude that these people felt toward my father, and that reward 
is what kept him going for many years.” 

Saco completed his medical degree at Georgetown University School of Medicine in Washington, D.C., and an 
internal medicine internship and residency from Georgetown University Hospital. Saco then went on to complete a 
Gastroenterology Fellowship in the Division of Digestive Disease and Nutrition, Department of Medicine at University 
of North Carolina School of Medicine in Chapel Hill, N.C.  He joined Watson Clinic in 1981 and is board-certified in 
gastroenterology and internal medicine, with specialty certification in managed care medicine.

 “I’m a physician first, but I’m also the CEO of a business rooted in service to the people of our community. Basically, my 
job is to ensure that the physicians and staff in our medical group deliver service and quality through a superior healthcare 
delivery system.  This better enables patients to choose Watson Clinic for their healthcare, and strengthens our business 
model.”  

The Importance of Education

When looking at his career choices, Saco admits that there were a lot of professions he considered, but becoming a 
physician was first and foremost above all others.  “I’m glad that I dedicated myself to this field, because medicine is 
ultimately what I always wanted to do,” said Saco.  “Being a doctor has enabled me to make a difference in peoples lives.”  

While there are years of education and training involved in becoming a doctor, it’s evident that Saco made the right 
choice. “Patients place their trust in their doctor and that is a huge responsibility.  You can never let them down,” said 
Saco.  “That trust is the glue of the doctor / patient relationship.”

Dr. Louis Saco is the CEO and chairman of the 
Watson Clinic Foundation.
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As Saco nurtured his thriving medical practice, he found himself drawn to exploring the business of medicine—especially 
as the Watson Clinic entered a period of financial struggle.  Bruised by significant losses in the late ‘90s, the partnership 
had strongly considered selling the clinic to an outside physician management company. Saco, who could have elected to 
leave the Clinic and open a practice elsewhere, decided to stay and fight to keep the Clinic alive. 

 Because he firmly believed in the concept of the multispecialty group practice, Saco enrolled in USF’s MBA program to 
secure a better understanding of the business side of medicine, and he became one of the first physicians to graduate.  
Saco believes he benefitted immensely from his USF business education, learning to facilitate better business practices to 
allow for the optimal, efficient delivery of healthcare at Watson Clinic. “A business education helps you to understand the 
process of delivery systems. If you understand those processes, then you can improve upon them,” said Saco, explaining 
why he feels physicians value the principles gained through the broad-based business degree from USF. 

“I knew that I had a responsibility to get involved in managing our practice, and to show our partners the real value that 
Watson Clinic had in providing health care services for our community,” said Saco.  “I knew that’s what our partners 
wanted.  I recognized the genuine quality of our medical group and saw its potential for success.”  Saco was elected CEO 
and Chairman of the Board in 2002, and has remained at the helm ever since, working with like-minded physicians and 
administrators who all share his vision.  

Do What You Love

“I have three loves: my family, my work, and baseball,” said Saco. When Saco does have free time, he devotes it to his 
family, which includes his wife and two children.  He also savors his role as the team physician for the Detroit Tigers 
Florida Operations and the Lakeland Flying Tigers baseball teams. “When I was a boy, I wanted to play professional 
baseball, but soon realized I had a different calling,” said Saco.  “As team physician, I enjoy taking care of the players and 
their families, and I’m immersed in something I really love – the baseball environment,” said Saco. “The Detroit Tigers 
organization is made up of some of the best people in baseball.  It has been a great experience working with them.” 

As Saco’s presentation came to a close, a student called from the back of the classroom. “Wait, you forgot to tell us the 
secret to success,” he reminded. The classroom became hushed and attentive as Saco smiled and said, “It doesn’t matter 
if you are the owner of a business or someone who is just starting out, you should always hold the people around you 
accountable – including yourself.  Not just related to work, but in all aspects of life. Hold yourself and others accountable.  
Using that approach, you will find success.” 



October 2010

A year and a half ago in China, almost 200 students flocked toward a man to 
receive his autograph. He didn’t star in the most recent blockbuster movie or win 
a gold medal for a sporting event. Rather, they wanted James Stock to sign their 
marketing textbook he co-authored, something he considers a most humbling 
moment. His publications have been translated into five different languages 
(Chinese, Portuguese, Russian, Czech and Thai), leaving an impact on students 
worldwide. 

Stock, the Frank Harvey Endowed Professor of Marketing, is a worldly man. He 
has traveled to 46 countries on six different continents to either conduct research 
or do consulting work for various companies. Students as far away as Australia 
and Italy have asked Stock to be on their PhD dissertation committees, to which 
he agreed. “I usually take five or six trips a year for my research or to make 
presentations,” explained Stock. “My favorite place to visit is South Africa because 
the people at the companies and universities are very interested in logistics and 
supply chain management. Since 1984, I have been there about eight to ten 
times.”

While most students are adamant about their chosen major and future endeavors, 
Stock fell into his passion by chance. 

 “I got into this field by accident,” said Stock. “I applied to four different schools for my PhD, and only one of them 
offered me assistance via a grading assistant position. My supervisor was researching marketing and logistics, and 
I asked him, ‘What is that?’ I became interested in the field, and he eventually became my dissertation chairperson. 
Since then, I have expanded upon my initial research, and I have been in this field for 35 years.”

Over the course of those 35 years, he has authored or co-authored more than 150 publications. His most recent 
was a 2010 article, “Research Opportunities in Supply Chain Management,” featured in the Journal of the 
Academy of Marketing Science. Stock’s research focus lies in the marketing field, but delves deeper into reverse 
logistics/product returns, the marketing/logistics interface, international issues and efficient systems. 

Stock holds BS and MBA degrees from the University of Miami and a PhD from The Ohio State University.  

Before coming to USF in 1989, Stock taught at Michigan State University, Air Force Institute of Technology, 
University of Oklahoma, and University of Notre Dame. He had the opportunity to teach at other universities and 
throughout the years received many offers, but as he explained, “I chose to stay with USF for more than twenty 
years because I enjoy the work environment and faculty, and I am able to do the things I need to in regards to 
research. I might not have been as fortunate at other universities.”

An active member of numerous professional organizations, editor of the Journal of Business Logistics, on many 
international editorial review boards, and a member on the USF Honors and Awards committee, Stock doesn’t 
have much spare time. In fact, he bought a set of golf clubs 18 months ago and still hasn’t had a chance to use 
them! However, he does enjoy traveling and going on cruises. He would like to take a cruise down and around 
South America so that he can make a stop on his seventh continent, Antarctica. “I typically take a vacation every 

Featured Faculty: James Stock

James Stock teaches in the Marketing 
Department
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two years,” said Stock. “But the first and last days of the trip I’m always thinking about my work.”

Stock will be on sabbatical in the spring semester to complete a college textbook on supply chain management and begin 
work on a textbook on logistics management. He has applied to receive Fulbright funding for the following fall to conduct 
more research in South Africa at the University of Stellenbosch. He also continues to do consulting activities in the marketing, 
logistics, and environmental areas with a variety of businesses in Asia, Europe, South Africa, South America, and the United 
States.

If he could give one piece of advice to his students he would tell them to “enjoy what you do. It doesn’t matter what it is, just 
be good at it. I like research and teaching; I can’t imagine myself in any other profession. I’ll probably keep working for another 
seven to eight years before I retire.” 



The USF College of Business does more than simply share knowledge. 
The College is shaping business thinkers and equipping students with 
the skills and knowledge to take leadership positions in business and 
society. One of the first steps for students to take on this transformation 
process is to become involved in organizations outside of the 
classroom. Hiring managers continually tell students that they need to 
know more than knowledge – that leadership and management skills 
are just as important. 

There are dozens of student organizations at the College of Business 
that bridge the gap between the academic and professional world. 
Students are sure to find an organization that fits their lifestyle and 
professional interests. Many have been a part of the College of 
Business for years, but there are several new additions to the College 
of Business community. 

Association for Latino Professionals in Finance and Accounting

Seeing a need to expand opportunities for Hispanic leadership, Vivian 
Castillo and Cindy Coronado, now alumnae, brought the Association 
for Latino Professionals in Finance and Accounting to the University 
of South Florida in 2008. It is the nation’s largest Latino association 
for business professionals and students and boasts more than 15,000 
members. 

USF’s student chapter is open to all majors and backgrounds by 
bringing like-minded individuals together to network and create new 
business opportunities and solutions. 

“I want people to think about the diversity of ALPFA and the many different kinds of people they have met and befriended,” 
said James Rivera, vice president of the student organization. “Ultimately, we want students to leave with an expanded 
network, one that features students from around the country as well as professionals in the workforce.” 

ALPFA has big plans for the upcoming semester including a Spring Symposium that will feature professional development 
workshops and career fair, corporate tours, and regular meetings that feature guest speakers and recruiters from a variety 
of companies, including Coca-Cola and Raymond James. 

Women in Business Society

The newest organization in the College of Business is the Women in Business Society, which bridges the gap between 
academia and the business world, introducing its members to successful female role models from all aspects of corporate 
America. The organization plans to hold three events next semester: one keynote speaker, one skills development 
workshop, and a networking/mentoring event. 

“This organization is designed for women and speaks to the specific concerns and issues women in business will and do 
face,” said Chantelle Carter-Jones, president. “We are designed to provide a specific, tangible benefit to our members 
other than camaraderie.”

Center Top: Officers of the Future Bright Leaders of 
America (from left) - Michael Palmore, Ben Lynch, Sarah 
Rasheid, Jessica Glover, ivan Gil, Ralph Reid, and Ayaz 
Hemani. Center Bottom: Colleen Chappell, president and 
CEO of ChappellRoberts, speaking at the first event for 
the Women in Business Society. 

Fostering Success Through Small Communities
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Future Business Leaders of America-Phi Beta Lambda

After completing Future Business Leaders of America membership at Wesley Chapel High School, co-presidents and co-
founders, Sarah Rasheid and Ivan Gil, began developing the Phi Beta Lambda chapter at USF, which became official in 
August 2008. 

FBLA-PBL, Inc. is a co-education business student organization whose mission is to bring business and education 
together in a positive working relationship through innovative leadership and career development programs. 

“We would like students to associate Phi Beta Lambda as an amazing organization that supports them with a variety of 
opportunities,” explained Rasheid. “We offer travel, conferences, competitive events, social events, community service, 
and much more.”

While FBLA membership begins at the high school level and continues through college, there is also the Professional 
Division, which is the post-graduate chapter for everyone from graduate students to CEOs. 

Students in Free Enterprise

With more than 50,000 active students in more than 40 countries, Students in Free Enterprise is one of the largest student 
business organizations in the world and helps its members bridge the gap between academia and the professional world 
through project management, networking, public speaking, and more. 

Students in Free Enterprise began on the USF campus five years ago when a group of students decided to tackle a rising 
problem: USF students graduate with more debt than the national average. The team’s first project focused on providing 
a solution for this dilemma by creating a financial literacy program that targeted USF students. Today, the organization 
has directly impacted 8,581 people, contributed 7,935 hours of community service, and continues to employ community 
outreach projects that have gained national and international recognition for the University of South Florida. 

Some of the current projects the team is working on include Suit-A-Bull Service, a collaboration with the Career Center 
and bookstore to provide a free suit rental service for students and recent alumni as they prepare for the transition into the 
job market, and the Sustainability Program, an effort to conserve resources and save students money with reusable water 
bottles and filling stations.

Having just obtained its 501(c)(3) status, the organization wishes “to collaborate with more student organizations on 
community outreach projects and be recognized as a notable non-profit organization within the Tampa Bay region,” said 
Victoria Reeves, current associate director and Spring 2011 executive director. 

For more information from each of the student organizations regarding membership or events, contact: 

Association for Latino Professionals in Finance and Accounting 
James Rivera, vice president, jeriver3@mail.usf.edu
www.alpfausf.org

Women in Business Society
Chantelle Carter-Jones, president, ccarterj@mail.usf.edu

Future Business Leaders of America-Phi Beta Lambda
Sarah Rashied, co-president and Ivan Gil, co-president, usffblapbl@gmail.com
www.ctr.usf.edu/fblapbl

Students in Free Enterprise
Victoria Reeves, executive director, sifeusf@gmail.com



In 1984, Carol Vance was asked to be a teaching assistant for the first USF 
Master of Accountancy class while she completed the five year requirement for 
the certified public accountant exam. She would continue to teach for the School 
of Accountancy one night a week while working for Coopers & Lybrand, the 
predecessor of PricewaterhouseCoopers. 

“Teaching wasn’t the career I envisioned for myself,” said Vance, whose childhood 
dream was to become an attorney.  “But I’ve enjoyed it and have been doing it 
every year since.” 

A member of the Florida Bar, Vance established her own tax law and accounting 
firms and has found a way to combine the two fields harmoniously.  She also 
became a member of the California Bar to allow her to practice when she and her 
husband spend their summers across the country. Vance is also a certified public 
accountant, a certified family law mediator, and a certified senior advisor. She 
received a Juris Doctorate from Stetson University and a MAcc and a bachelor’s 
degree in accounting from USF.

Vance enjoys olving problems and turning them into research projects. Her 
research interests include regulatory compliance placed on the CPA’s tax 
practice, ethics in the accounting profession, quality education, and consumer 
advocacy.  In fact, her co-authored article regarding education, “How Does 
the New Generation of Accounting Majors Measure Up?” was published in the 

November 2010 issue of The CPA Journal. 

Crediting three primary factors (environmental and societal, professional, and academic) for the “lack of high-quality 
accounting majors to meet the future needs of the profession,” Vance and her co-authors believe that universities and 
textbooks shouldn’t have to lower the standards to accommodate this generation.  Today’s students are often only 
interested in knowing the answer rather than understanding how or why one arrives at it, she asserts. 

Vance did not require her students to read this article for class, but she noted that she and William Stephens, professor 
emeritus at USF and co-author of the article, received fan mail from academics and professionals in the industry. 

“My colleagues and I have spoken about this article and what we would say if students approached us about it,” said 
Vance. “We concluded that we want students to prove us wrong, to prove that they don’t fit into these generational 
stereotypes and to be the exception.” 

Vance and her husband, Loyd Pettegrew, a professor of communication in the USF College of Arts and Sciences, along 
with Stephens, have a separate ethics and morality article currently in progress.

Even with a shift in the education system, Vance is still inspired by her students and hopes that at the end of each course 
they will be able to ethically serve future clients as their advocate. 

“When the light goes on in my students’ eyes and all the pieces go together, that’s when I get inspired,” said Vance. 
“When they learn something new they’ll make a comment regarding difficult, technical concepts and apply them 
immediately. It’s rewarding to see them in the moment of realizing the big picture.”

“I love when they come back with good news about passing the CPA exam or getting a new job or promotion.  I relish their 

Carol Vance is an instructor in the School of 
Accountancy. 
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accomplishments.  Some of them are like my own children,” she laughed.

A member of the American Institute of Certified Public Accountants and the Florida Institute of Certified Public 
Accountants, in addition to leading her own firms, Vance has little spare time. However, when she does, she likes to fit in 
as many activities as possible: golf, tennis, sport fishing, scuba diving, snow skiing, cooking, reading the modern classics, 
and lots of traveling. This summer Vance and her husband will be in Europe for seven weeks.  

“Life isn’t a dress rehearsal; do as much as you can while you still have the chance,” Vance said. 



While many children spend Saturday mornings or time before 
school watching cartoons with a bowl of cereal in front of the 
television, Ashley Washington was focused on something else: 
stock tickers at the bottom of the news screen.  At six years old 
she didn’t understand what they meant, but she was already 
hooked.  Years later, at the age of 18, Washington put those 
stock tickers to use and began investing her own money. 

 A Tampa native, Washington, now 20, has one philosophy 
when it comes to business: in order to lead, you have to 
know how to be a team player.  In fact, she put that idea 
into practice when she became the president of the Student 
Finance Association this past fall. Looking for ways to get 
involved, Washington came across the organization, met with 
the faculty advisor, and started planning new ideas on the 

first day.  She presented the “EPIC” (Enhance, Promote, 
Invest, and Communicate) model to the other members 
and was unanimously voted as president. 

Washington recently was one of six USF business 
students to attend Education Without Borders in Dubai, 
United Arab Emirates.  During the three-day conference in 
March, students from across the world gathered to address 
some of the world’s biggest issues. This year’s theme, 
“Innovative Solutions to Global Challenges,” dealt with 
topics such as enhancing access to education, empowering 
individuals through new media, and driving change through 
advocacy and diplomacy. 

For Washington, the most exciting part of the trip was the 
culture shock. “I’m not a shy person,” she said. “But being in 
Dubai shocked me and I had to step back and take it all in for 
a moment.” 

Additionally, she noted that even though the 600 student 
attendees were from all over the world, they were all very 

much alike, regardless of culture. “We were all trying to make friends and talk about our interests, and we discovered that 
we weren’t really as different from each other as we thought,” Washington said. “I met amazing, inspirational students and 
now have friends all over the world.” 

Washington will soon have an even larger network thanks to a highly-competitive controller analyst summer internship 
with Goldman Sachs in Jersey City, New Jersey. She departs for NYC in early June.  During the second interview, 
Washington said she didn’t feel worthy [of such a prestigious internship] but wanted to chat with the Goldman Sachs 
representative and give it her all. 

“We ended up just having a normal conversation about current events in finance, and it turned out to be the best interview 
I’ve ever had,” Washington said. 

Top: Ashley Washington was one of six USF 
business students to attend the Education Without Borders 
conference in Dubai, United Arab Emirates. Bottom: Washington, with 
USF President Judy Genshaft, receiving the Golden Bull Award. 
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In order to obtain the greatest possible experience from the internship opportunity, Washington plans on arriving one hour 
early for work and staying one hour late every day. “I want to learn as much as I can in the short time period that I’ll be 
there,” she said. 

While most students would take their earned internship salary and invest it in themselves, Washington is pledging half of 
her salary to help others via a non-profit organization – the newly-formed Ashley Washington Foundation.  

“When I was younger, I needed guidance, scholarships, and direction to focus on schoolwork – that’s why I want to help 
other low socioeconomic youth of Tampa,” Washington said. “I want to have a scholarship ready to award in 2012 and 
have a tutoring/mentoring service on track to start this August. I’ve always believed you either find a way or make a way, 
and starting this foundation is my attempt to help the next generation find a way.” 

With as much as Washington has accomplished, her time at the College of Business almost didn’t happen. 

“A lot of people don’t know, but I was originally denied admission to USF,” she said. “I knew I wasn’t the best student 
in high school, but I just couldn’t accept the rejection letter!  I took the letter into admissions and asked to speak to the 
person who signed it. I had to wait a while, but I learned that if I could improve my ACT scores then I might be accepted 
into summer admission.” 

It worked, and four years later Washington has had much success at the university. 

Washington credits the College of Business in preparing her for the future. 

“If it wasn’t for Dean Forsythe, Jackie Nelson, the senior director of undergraduate affairs, and the Corporate Mentor 
Program, then I wouldn’t have been so motivated to do everything that I have while at USF. They’ve introduced me to 
things I wouldn’t have learned in the classroom, and I consider them mentors. I appreciate everything each one has done 
for me,” Washington said. 

After graduation this December, Washington would either like to work full-time or attend grad school and will continue 
working on the Ashley Washington Foundation. 



October 2010

In its August issue, Washington Smart CEO magazine points out 
that Jeremy Wensinger, president of Cobham Defense Systems, 
transformed a tangle of acquisitions into an emerging $1.4 billion 
defense communications behemoth.  Wensinger, a 1989 USF grad, has 
headed the international firm since 2009.

Having grown up in a popular time among young Americans, a time 
of the space race with many firsts, it is no wonder that Wensinger 
developed a life-long fascination with space programs.

“It was a major part of the media at the time,” he recalls. “I was exposed 
to and fascinated with human space flight.”

Most finance students went the Wall Street route, as I assumed I 
would, too,” said Wensinger. “However, it was during an interview with 
Harris Corporation after graduate school that I realized I had a great 
opportunity to be a part of the space industry. I worked on many space 
programs during my 20 years with Harris and I remain fascinated by 
space flight.

Listed in the Who’s Who in Aeronautical and Spatial Personalities, 
Wensinger holds a BS degree in business administration from Bowling 
Green State University, and an MBA from the University of South 

Florida. He is also a graduate of the Harvard University General Manager Program. After spending 20 years as an 
executive at Harris Corporation, he joined Cobham in 2008. 

Cobham is engaged in the development, delivery, and support of leading-edge aerospace and defense systems in 
the air, on land, and at sea. Its four divisions employ more than 12,000 people on five continents. Wensinger runs 
one of the four divisions, which is headquartered in Washington, DC.

“I want new graduates to know that it is absolutely possible to get to wherever you want to be if you put in the 
effort,” Wensinger says. “It is important to have goals and be able to measure yourself on those goals. However, 
the best piece of advice I ever received was from my dad when he taught me a tough reality – never confuse effort 
with results. Working hard is great; delivering on your commitments is what others count on daily.”  

Wensinger credits his managerial skills to his former professors, “I think, in effect, they have helped shape how I 
am as a manager by paying attention to the details and not overlooking the little things.”  

As a student at USF’s MBA program, Wensinger was surprised by the attention he received from faculty.  “I wasn’t 
just another student number; instead, the professors were intent on building a relationship with me. When I was at 
Harris Corporation, I would call my old professors and ask them for their opinions and a list of students that I could 
recruit.” The faculty was exceptional. 

Looking ahead, Wensinger has great expectations for Cobham’s newly-opened office in India. They are expanding 

Featured Alumni: Jeremy Wensinger

Jeremy Wensinger is the president of Cobham 
Defense Systems
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its presence through a newly-established subsidiary, Cobham India Private Limited, with offices in both Delhi and Bangalore.

“India is developing a middle class and a greater standard of living. It’s wonderful, emerging market, both civil and military, 
with demand in services like travel,” said Wensinger. “Additionally, India is growing their homeland security and maturing their 
defense capability. Cobham sees a lot of great potential in our investments in India.”

The father of three offers students and future CEOs the same advice he gives his own children, “If you work for money, then 
you’ll never be happy. Be passionate about what you do. No one will every pay you enough to do a job that you are not 
excited about. I always found value in working for someone with whom I could learn from and doing a job I was excited about 
every day.”



Practically every day for the past 14 years, Chip Whitworth has had the same 
rigorous schedule, beginning early in the morning. A manager of distribution 
engineering, standards, and design at Tampa Electric Company, this Executive 
MBA’s day typically includes an assortment of meetings, information processing, 
and collaborating with colleagues from different departments. 

A member of Leadership Hillsborough, a non-profit organization founded to promote 
relations and enhance communication throughout Hillsborough County, Whitworth 
believes that groups can accomplish bigger things than individuals working 
separately. “It’s amazing what you can accomplish as a group together,” he said, 
“and it’s vital to be able to work together efficiently.” 

Last month, Whitworth was part of a team of four of the Executive MBA students 
who represented USF and won the 9th annual Florida Intercollegiate Business 
Case Competition. This competition, which gives students an opportunity to put 
their classroom knowledge into practice and to work as a team to solve a real-life 
business case in 24 hours, has provided an opportunity for Whitworth to put his 
leadership and presentation skills into effect. 

 “Some of the best things about USF’s business school are that the faculty and 
staff are helpful, experienced, and knowledgeable, and the curriculum addresses 

modern-world business problems, ethics, and solutions,” he said. 

With his success, Whitworth has also had to overcome obstacles. He graduated high school in 1989, but it wasn’t until 
2000 that he graduated from college. 

 “I had to work before I enrolled at USF and during the semesters in order to pay for tuition. It was a lot of hard work, but 
I’m very glad I did it,” Whitworth said. 

A Tampa native, it was a natural choice for Whitworth to attend USF, and he thought the Executive MBA program would 
complement his undergraduate engineering degree. So far, he said, the program has been both rigorous and fulfilling. 

 “I started the Executive MBA program because my goal is to ultimately obtain, at a minimum, a vice president position 
within the electric utility industry,” said Whitworth. “The College of Business has given me the tools I need to analyze 
business from a financial perspective. It has helped me understand what my boss is looking for and thus prepared me for 
the future.”

When he’s not leading a meeting at work, having lunch with fellow USF classmates (who happen to be younger nieces, 
nephews, and cousins in the undergraduate program) or sitting in an evening class, you can find Whitworth on the water, 
practicing three days a week for dragon boat racing. 

A dragon boat is a long and narrow human-powered boat used in a team paddling sport, which originated in China. Each 
boat is 45 feet long, from head to tail, with 20 paddlers sitting side by side. Although most international crews are either all 
male or female, national and regional events attract primarily mixed teams from corporations, public service groups, and 
sponsored clubs. TECO, also a sponsor of the Tampa Bay race, has its own mixed team, which Whitworth is a member. 

What started as a hobby five years ago has now given Whitworth the opportunity to travel the world for competitions. 
He’s had the chance to compete in Europe, Canada, and all over the United States. This year the dragon boat world 

Chip Whitworth is an Executive MBA stu-
dent in the College of Business. 
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championship is coming to Tampa in August. 

“I planned to try out for the USA team, but it’s been tough balancing work, school, and my family,” said Whitworth.
Whitworth, who plans to graduate in 2012, continues to practice weekly for his next big win and lives daily by his personal 
philosophy in both life and business: always challenge yourself. 

Chip Whitworth, fourth from the right, in a dragon boat race in Tavares, Fla. 
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